
Dear Valued Customer: 
 

I would like to take a brief minute to introduce a very impressive fund raising concept 
with a powerful residual twist.  I work with an inspiring group of women that have formed a team 
who’s mission is to enhance the lives of those we touch, one family at a time!  Our organization 
assists Churches, Ministries, Private Schools, Health and Humanitarian Group Charities, 
Environmentally Safe Groups, Children’s Foundations, Day Care Centers, Parent Associations, 
Booster Clubs, Citizen Centers, and Clubs of all kinds. 

We provide “high quality” environmentally friendly consumable products that everyone 
uses daily, week after week, month after month and year after year at 30 to 40% discounts, just for 
shopping from our store.  We do not advocate using new money; it is money that the consumer is 
already spending.  We are just switching stores.  Buy from our store and the consumer not only 
saves 30 to 40%, they receive an additional 10% in advantage dollars that can be used for future 
product purchases.  I would like to ask you a question.  When was the last time your local grocery 
or retail store like Albertsons, Vons, Stater Brothers, Costco, Sam’s Club, Wal-Mart, or Nordstrom 
paid you for shopping with them? 

When members of your nonprofit/organization participate in these great savings just by 
switching brands (shop from what we call their own store), your nonprofit/organization benefits by 
receiving 7% from all products purchased.  Members now buy from themselves!  Because our 
products are safer, cost less, out perform and are consumables, people need to reorder them 
regularly.  Imagine the power this has.  Now fund raising only has to be done once a year and you 
receive residual monetary benefits month by month and year after year!  When individuals have 
moved on from your organization, they continue assisting in your cause as long as they take 
showers or baths, brush their teeth, wash dishes, do laundry, clean their homes, take vitamins, use 
nutritional or protein meal replacement drinks and/or bars or buy gifts. It’s easy to see that just 
about everyone can be considered good candidates for this program. 

For more information on how you and your nonprofit/organization can benefit from this 
creative and simple program and start earning money in these “budget cut” times,  just pick up your 
phone and call me direct.  We can schedule a time that is mutually convenient for both of us to 
meet for 15 to 20 minutes to quickly go over this win-win program, see if we have match to work 
together and move forward. 

I look forward to hearing from you and meeting with you soon.  Thank you in advance for 
taking the time to get some preliminary information! 
 

Sincerely, 
 
 

                   _________________________ 
 
 “Enhancing the lives of those we touch…one life at a time…and who knows…the 
next one may be yours.” 
 
P.S.  If you are as busy as I am and I do not hear from you within 24 to 48 hours, I want you to 
know you can count on hearing from me…make it a Great Day! 
 



Non-Profit Organizations:  Fund-Raising Opportunity
We believe our business could make an excellent fund-raiser for your nonprofit 
organization. It certainly has for many others around the USA! Let's start by talking 
about some problems with Traditional nonprofit fund-raisers. 

Problems With Traditional Fund-Raisers: 

1. They Are Temporary 

* Must be done month after month. 

With Our Business:  This fund-raiser is permanent, continuing month 
after month, year after year. Has long lasting effects for everyone. 

2. Donor Dollars Are Limited 

* More non-profits are seeking same dollars. 
* Less money for each of them. 

With Our Business:  There is no l imitation on potential dollars.  

3. People Unacquainted With Your Organization...Probably Will Not Give. 

* Your organization will only raise a minuscule of its potential. 

With Our Business:  People who have never heard of you will give 
money for years to come!  

4. They Require Planning, Advertising, Effort, Money, Etceteras. 

* Volunteers are quickly burnt out, requiring recruiting of others. 
* The same people are involved with everything. 

With Our Business:  Once set in motion, this fund-raiser can run on 
it's own, with little effort.  

5. They Are Limited to Geographic Area. 

* Do people from CA, FL, NY currently donate? 
* Does the majority of your donor list come from your state? 
Immediate area? 

With Our Business:  People from every state are potential donors and 
motivated to enlist other donors for you.  

6. The Same People Give Year after Year. 

* Difficult to add new donors on a regular basis. 

With Our Business:  Your donor stream is constantly being refreshed 
and enlarged. 
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7. Many Donors Do Not Give Regularly. 

* Donations tend to be sporadic at best. 

With Our Business:  Everyone donates monthly!  

8. Donors Receive Little Benefit From Giving. 

* Besides a tax receipt, what does a donor receive for giving? 

With Our Business:  A donor could receive thousands of dollars of 
benefit because of their involvement - more than enough to pay for 
their involvement in your organization.  

9. Fund-Raiser Costs Constantly Escalate. 

With Our Business:  No cost increase for the nonprofit.  

10. More Donor Dollars Are Needed Each Year to Accomplish the Same Tasks. 

* Inflation. 

With Our Business:  More donors are available.  

11. After Graduation...Donors Move On. 

With Our Business:  Many donors continue to give as well as remain 
active. They could easily pay a students way through college.  

12. Non-Profits Can Only Tap Into Donors Savings...Not Into Peoples Expenses.

With Our Business:  You will be tapping into dollars that donors use 
to expense their household budgets, without increasing their budgeted 
money. Never increasing or touching their extra cash!  

Our Proposal 

What if we designed a fund-raiser where people not only donated monthly but they 
had the potential of being rewarded financially themselves for their efforts? 

What if there were a way for a nonprofit to not only tap into donors designated gift 
dollars, but to tap into peoples expense moneys - dollars they are already spending 
elsewhere? 

We request that your board appoint a committee of three to four people to research 
the feasibility of beginning a fund-raiser with our business and kicking it off in the 
next few months.  The committee will report back to the board within 30 days with a 
recommendation of whether or not to proceed and a complete business plan if the 
committee is recommending proceeding. 

This is not a Get-Rich Quick program.  Nor is it the immediate answer to all your 
financial problems. Our business' potential for being a fund-raiser for your nonprofit 
should be viewed as a long-term permanent solution to assist you in meeting your 
financial needs. 

Non Profit Mela 102003 











Fundraiser Revenue Example

Funding Sources

The Not-For-Profit Organization will receive contributions
based on member or donator product purchases.

Funding Amount

Avg. Family  Melaleuca Annual Contribution        Melaleuca Commissions         Total funding amount
Purchases             To Organization               To Organization              From Fundraiser

50 100 200 50 100 200 50 100 200
Per Month Per Year Families Families Families Families Families Families Families Families Families

$50.00 $600.00 $2,100.00 $4,200.00 $8,400.00 $5,100.00 $10,200.00 $20,400.00 7,200.00 14,400.00 28,800.00

$60.00 $720.00 $2,520.00 $5,040.00 $10,080.00 $6,120.00 $12,240.00 $24,480.00 8,640.00 17,280.00 34,560.00

$70.00 $840.00 $2,940.00 $5,880.00 $11,760.00 $7,140.00 $14,280.00 $28,560.00 10,080.00 20,160.00 40,320.00

$80.00 $960.00 $3,360.00 $6,720.00 $13,440.00 $8,160.00 $16,320.00 $32,640.00 11,520.00 23,040.00 46,080.00

$100.00 $1,200.00 $4,200.00 $8,400.00 $16,880.00 $10,200.00 $20,400.00 $40,800.00 14,400.00 28,800.00 57,600.00

$120.00 $1,440.00 $5,040.00 $10,080.00 $20,160.00 $12,240.00 $24,480.00 $48,960.00 17,280.00 34,560.00 69,120.00

Footnote: The actual amount of the payments depends on the accumulation of points that relate to 
product purchases, purchase volume levels, and bonus payments cumulative purchase
volumes. Examples use 7% for the the fundraiser organization contribution and 17% for
the association revenue.









501(c) Tax Exempt Corporation or Religious Organization
Application & Agreement – Option B

Addendum to Melaleuca Independent Marketing Executive Agreement
If the new Independent Marketing Executive is a 501(c) Tax Exempt Corporation or a Religious Organization (“Entity”) and desires to enroll under this option, this
Addendum (the “Addendum”) must be completed and attached to the Melaleuca Independent Marketing Executive Agreement (the “Agreement”).

SECTION I: APPLICATION INFORMATION
NAME OF ENTITY

ADDRESS OF ENTITY

CITY                                                                                                                                                                                                        STATE                                             ZIP

TELEPHONE  NUMBER     (         ) FEDERAL TAX ID NUMBER (REQUIRED)

Please Check One:
❏ The Entity has obtained an IRS determination letter and qualifies as a tax exempt entity under Section 501(c) of the Internal Revenue Code. A copy

of the determination letter must be submitted with this Addendum.
❏ The Entity is a Religious Organization incorporated under state law as a non-profit corporation but has not applied for, or has not been granted,

501(c) status. A copy of the Entity’s articles of incorporation must be attached to this Addendum. 
❏ The Entity is a Religious Organization and is unincorporated. An authorized representative of the Entity must sign the following statement:

I, __________________________________________, am an officer, member of the Board of Trustees or religious leader of the Entity and have
authority to represent, and sign on behalf of, the Entity. By signing below I verify that the Entity named above is a duly constituted religious organization
which has been organized to provide for the spiritual needs or religious education, training or enlightenment of its congregation.

Complete the following information with respect to the designated contact person for the Entity (the “Contact Person”):*
NAME OF CONTACT PERSON                                                                                                                              TITLE OF CONTACT PERSON

HOME ADDRESS OF CONTACT PERSON                                                                                                                                       CITY                                                                                     STATE                                ZIP

TELEPHONE NUMBER OF CONTACT PERSON

DAY  (         ) EVENING   (         ) E-MAIL

* Note: The Contact Person does not have to be the same as the Authorized Representative.

Complete the following information with respect to all individuals affiliated with the Entity who have authority to sign for or act on behalf of the Entity 
(the “Affiliated Persons”). If the Entity is a corporation, provide requested information for all officers and directors: (USE ADDITIONAL PAGES IF
NECESSARY)  
NAME NAME

TITLE TITLE 

ADDRESS                                                                                   CITY                                     STATE            ZIP ADDRESS                                                                                   CITY                                     STATE            ZIP

TELEPHONE  TELEPHONE 

DAY  (         ) EVE  (         ) DAY  (         ) EVE  (         )

By signing this form I acknowledge that I have carefully read and I agree to all the terms and conditions on the front and back of this Application and
Agreement.
Print Name Print Name

X X
Signature of Authorized Representative Signature of Contact Person (If other than Authorized Representative)

Its:
Title of Authorized Representative                                                                                                                             Date                                                                            

© 2003 Melaleuca, Inc. 
Rev. 05/03 Printed in the U.S.A.



SECTION II:  ADDITIONAL TERMS AND CONDITIONS
The Contact Person, the Authorized Representative and the Entity hereby agree to the following terms and conditions which are in addition to all of the terms and conditions of the Melaleuca
Independent Marketing Executive Agreement (the "Agreement") executed on behalf of the Entity:

1. The Contact Person and the Authorized Representative are authorized by the Entity to execute the Agreement and this Addendum on behalf of the Entity and are authorized by all necessary official
action of the Entity to act as the Entity's representatives with Melaleuca, Inc. ("Melaleuca"). The Contact Person and the Entity agree that all correspondence, literature, and commission checks,
1099s or other tax or financial documents from Melaleuca will be directed to the Contact Person at the address of the Entity. The Contact Person may not be changed without Melaleuca's prior
written consent, which consent may be withheld at Melaleuca's sole discretion.

2. Melaleuca reserves the right to accept or reject the Entity's application at Melaleuca's sole discretion. The Agreement will not be accepted by Melaleuca until Melaleuca has received this completed
Addendum (with all additional documents required hereby) and provides the Entity written notification of acceptance of the Agreement and this Addendum. The Entity agrees to provide such
additional information about the Entity, the Contact Person, the Authorized Representative and the Affiliated Persons as Melaleuca may request either before or at any time after Melaleuca accepts
the Entity's Agreement and this Addendum. If the Entity fails to provide the requested information, Melaleuca may, at its discretion, cancel the Entity’s Independent Marketing Executive Agreement
or take disciplinary measures as set forth in the Independent Marketing Executive Agreement and/or the Melaleuca Statement of Policies.

3. The Contact Person and the Entity will abide by, and the Contact Person will cause the Authorized Representative and the Affiliated Persons to read and abide by, the provisions of the Agreement,
this Addendum and the Melaleuca Statement of Policies (the "Policies"), as amended from time to time at the sole discretion of Melaleuca. If the Entity, the Contact Person, the Authorized
Representative or any Affiliated Person (including Affiliated Persons who may join the Entity in the future) violates any provision of the Agreement, this Addendum or the Policies, Melaleuca may
take disciplinary action against the Entity, the Contact Person and the Affiliated Persons as set forth in the Agreement, this Addendum and the Policies, up to and including cancellation of the
Entity's Agreement.

4. The Contact Person, the Authorized Representative and the Affiliated Persons may have their own individual Melaleuca business. However, if the Entity or any such individual violates any provision
of its, his or her Independent Marketing Executive Agreement or the Policies, Melaleuca may take appropriate action against the individual as well as against the Entity as set forth in their respective
Agreements or the Policies, including cancellation of the Entity's and/or the individual's Independent Marketing Executive Agreement. The Entity and the Contact Person may not be enrolled in,
affiliated with or receive compensation from any other similar or competing business or income opportunity or endorse or receive compensation from the sale of any competing products.

5. The Contact Person agrees to provide Melaleuca written notice of the name, address, and telephone number of all Affiliated Persons who become associated with the Entity in the future. Such
written notice shall be provided immediately upon the individual's affiliation with the Entity.

6. The leader or primary spokesperson (the "Organization Leader") of the Entity may enroll at the same time as the Entity and will be placed on the Entity's first generation. In the event that the
Organization Leader enrolls before the Entity enrolls, at the election of the Organization Leader an open position will be created between the Organization Leader and his/her Enroller. The Entity
may be enrolled in this open position at any time up to six  months after the month of the Organization Leader's enrollment. The Entity's Enroller must be the same as the Organization Leader's
Enroller. If an Entity has not been enrolled in the open position before the expiration of such six month period, the open position will be eligible for a roll up in accordance with Melaleuca's roll up
policy after the expiration of such six  month period. Melaleuca reserves the right to allow the Entity to move to other positions within its Marketing Organization and within its Support Teams'
Marketing Organizations at the Entity's request and at Melaleuca's discretion.

7. The Entity will be entitled to receive commissions in each month that it personally produces at least 35 Base Points.  The Entity will be paid a 7% commission on the Entity's Monthly Organization
Base Points and will not be subject to the Maximum Organization Commission caps under the Compensation Plan. The Entity may not be an Enroller. The Entity will not be required to meet the
Leadership Points or enrolling requirements under Melaleuca's Compensation Plan (the "Compensation Plan"). The Entity will not achieve any status higher than Marketing Executive regardless of
the size of its Marketing Organization. The Entity may not participate in any Pacesetter, leadership, or advancement bonuses or bonus pools. However, the Entity may qualify for the Senior and
Executive Director Car Bonuses when the Entity's monthly Organization Base Points reach and maintain the required levels under the Compensation Plan. The Entity will count as a personally
enrolled Preferred Customer of its Enroller and the Enroller will receive PEG Volume on the Entity's monthly Organization Base Points.  However, once the Enroller achieves Corporate Director
status, the Entity's monthly Organization Base Points will not be included in the Enroller's monthly PEG Volume for the purpose of calculating the monthly Corporate Director 2% PEG Bonus.

8. In any month (a “Month 2”) that the total number of Preferred Customers in the Entity’s Marketing Organization is either two or three Preferred Customers less than the previous month’s (a “Month
1”) total and the total net increase in Preferred Customers for such Months 1 and 2 is less than zero, the Entity’s commission for Month 2 will be 6% of the Entity’s Monthly Organization Base Points.
In any Month 2 that the total number of Preferred Customers in the Entity’s Marketing Organization is four or more less than the Month 1 total and the total net increase in Preferred Customers for
such Months 1 and 2 is less than zero, the Entity’s commission for Month 2 will be 5% of the Entity’s Monthly Organization Base Points.

9. The Entity will not receive recognition at any Melaleuca meeting or function or in any Melaleuca litereature. If the Entity is entitled to recognition normally accorded Melaleuca Marketing Executives,
the Contact Person shall receive the recognition in place of the Entity.

10. The Contact Person shall immediately notify Melaleuca in writing if the Entity loses or changes its  501(c) or nonprofit religious organization status or changes its business form. Upon the
occurrence of any such change Melaleuca shall have the right to terminate the Entity’s Agreement. Melaleuca shall have the right to audit the Entity’s books and records to insure that the Entity is
operating, and has maintained its status, as a tax exempt entity or a nonprofit religious organization. However, the Entity’s Melaleuca business may be transferred at Melaleuca’s sole discretion to
the Contact Person, an Affiliated Person or a third person, provided the transferee or transferee’s spouse is not a Melaleuca Marketing Executive, following receipt by Melaleuca of a written
request from the Contact Person and upon Melaleuca’s issuance of written permission for such transfer. The Entity’s Melaleuca business shall be held in suspension until Melaleuca either
approves or denies the request to transfer the business.

11. If the Entity’s Independent Marketing Executive Agreement is canceled, the Entity shall lose all rights to its sales organization, future bonuses, commissions, awards, prizes, and the right to sell
Melaleuca products.

12. The Entity waives all claims it may have against Melaleuca for all damage or injury which the Entity may incur by virtue of any action or inaction by Melaleuca which is subject to Melaleuca’s
discretion as set forth in this Addendum or the Independent Marketing Executive Agreement.

13. This Addendum is supplemental to the Agreement, and constitutes a modification thereto. In the event of a conflict between the terms of this Addendum and the Agreement, the terms of this
Addendum shall govern.

14. In the event a court of competent jurisdiction determines that any portion of the Agreement or this Addendum is in violation of any statute, law, rule, regulation, ordinance, or public policy, then only
the portions of the Agreement or Addendum that violate such statute, law, rule, regulation, ordinance, or public policy shall be stricken. All portions of the Agreement and this Addendum that do not
violate any statute, law, rule, regulation, ordinance, or public policy shall continue in full force and effect for all purposes. Furthermore, any court order striking any portion of the Agreement or this
Addendum shall modify the stricken terms as narrowly as possible to give as much effect as possible to the intentions of the parties to the Agreement and this Addendum.

15. An Entity that was enrolled as a Marketing Executive prior to June 1, 2002 may at any time change its status to operate its existing business under the terms of this Addendum. If an Entity elects to
change its status to operate under this Addendum, the Entity's personal enrollees will be inheritable by the Entity's Enroller as set forth in Melaleuca's Statement of Polices. Once an Entity elects to
operate under the terms of this Addendum, the Entity may not change its status to that of a regular Marketing Executive.

15. Melaleuca may change the terms and conditions of this Addendum at any time by publishing notice of such change in an official Melaleuca publication or by sending notice of such change to the
Entity.

16. In the event of a dispute arising out of the terms of the Agreement or this Addendum, the Entity consents to jurisdiction and venue in the Seventh Judicial District, Bonneville County, Idaho Falls,
Idaho, or the United States District Court for the District of Idaho. This Agreement shall be governed by Idaho law. In the event of litigation, the prevailing party shall be entitled to an award of costs
and attorney’s fees.
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